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The Face of a Loved One or Your Independence – What Would You Miss if You Lost Your Sight?

Sightsavers Ireland Survey Reveals Irish Attitudes to Blindness

In a survey released today, Monday 22nd March, 94% of Irish people said out of all their senses they would fear losing their sight the most and 75% said losing their independence would be their biggest fear if they were blind. The survey was undertaken by Sightsavers Ireland to launch its Easter campaign and promote the fact that 80% of all blindness around the world is avoidable.  Irish celebrities including Imelda May, Niall Quinn, Leigh Arnold and Mary Black joined the campaign entitled ’Being blind is hard. Being blind in Africa is harder.’ by sharing what they would miss most if they lost their sight. 

Imelda May said “I would miss the independence I have to walk freely….” while Niall Quinn commented “If I lost my eyesight it would be sporting occasions that I would miss the most. Cheltenham, Croke Park, Stadium of Light, Lansdowne Road, my kids’ matches and many other marvelous occasions which I am lucky to enjoy now to the full.”

Mary Black commented, “What I'd miss most is being able to see the faces of my loved ones, particularly my three children.”

Leigh Arnold said, “I was born visually impaired in my left eye, as a baby and throughout my childhood had a number of operations to try and regain the sight in the eye…The thought of losing sight completely has therefore been something I have considered a lot over the years and I think what I would miss the most is actually seeing my loved ones. To not be able to look into their eyes and their souls would be heartbreaking.”

When the public were asked the same question, “What would you miss most if you lost your sight?”, 34% said “the face of a loved one” while 33% choose “getting around without the help of a cane, guide-dog or other person”. 

When asked what is the most important thing they would not be able to do if they lost their sight, the majority of people (32%) answered “I would not be able to care for my family”, while 31% of people answered “I would not be able to continue with my current job or career”. 

43% of people indicated they would pay more than €500,000 to have their sight restored if they were blind, highlighting just how valued sight is.

Commenting on the findings of the survey, John Fleming, CEO of Sightsavers Ireland said “The responses we received illustrate just how precious sight is to all of us. Loss of sight is a dramatically life-changing experience for everyone and even more so for those living in poverty in Africa where often people’s main focus is on survival and where blindness can lead to isolation, neglect, loss of livelihood and deepening poverty. 
“However blindness is avoidable in 80% of cases worldwide and can be prevented or treated for very small amounts of money. As little as €20 could fund an adult cataract operation and save sight, while just 5 cent can protect a child against river blindness for an entire year. The hardship caused by unnecessary blindness is something we want people to think about and is the focus of our current advertising campaign titled “Being blind is hard. Being blind in Africa is harder,” John added

Sightsavers Ireland works through local partners in 21 countries in the developing world to prevent and cure blindness and to support those who are permanently blind and visually impaired. Sightsavers also supports inclusive education programmes for children who are blind or visually impaired.

-ENDS-

Notes:

· Sightsavers Ireland Prevention & Treatment Costs Include:   
- €6 pays for an operation to stop trichiasis from blinding someone irreversibly

- Just 5 cent covers the cost of distributing a drug that can protect a person from river blindness for a whole year 

- 27 cent pays for a tube of antibiotic treatment to cure a trachoma infection.  

- €20 can pay for an adult cataract operation and €80 can fund a cataract operation for a child.

· The public survey was conducted with 423 people in Ireland over a 4 week period from 23rd February 2010. 
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