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PRESS RELEASE

Sightsavers Ireland Launches Beauty Campaign By Rankin 

The cost of a mascara could save someone’s sight

Sightsavers Ireland today launched a beauty campaign by iconic photographer Rankin, to coincide with World Sight Day, Thursday 8th October and raise awareness of the plight of 20 million needlessly blind women worldwide.  

The series of striking portrait photographs were created to highlight the reasons why almost 70% of the 45 million people worldwide affected by blindness are women and for less than the average cost of a tube of mascara, Sightsavers is able to provide simple surgery to restore a woman’s sight.  

Six world-renowned make-up artists, were commissioned by Sightsavers to expose, through the medium of make-up, the barriers that mean many women across the world don’t have access to eye tests, glasses, medication or surgery, something typically taken for granted by women in developed countries.

According to John Fleming, CEO Sightsavers Ireland, “Women living in developing countries may not seek examination and care because of cultural, geographical, and gender role-related factors.  For example, women may be unable to travel to a medical facility without a male relative, or they may be unaware of services provided due to high levels of illiteracy.  Cost is also an issue, with women often not being in control of the family finances and therefore unable to elect to pay for treatment.  

There are now over 20 million women worldwide who are needlessly blind as a result of them being last in line for such medical care in the developing world.  Sightsavers is working in over 30 developing countries to prevent and cure blindness and to support those who are irreversibly blind.”

Knowing that €6, the cost of a tube of mascara, could provide a simple surgery to restore a woman’s sight inspired Michelle Campbell to create her shocking design, which incorporates the eye-seeking flies which spread trachoma - a blinding disease linked to extreme poverty and poor sanitation.  Trahoma is significantly more common in women than men.  Traditional gender roles still carried out by women such as being the main childcare providers mean they are far more prone to infection from young children, who are the main source of infection in the community.  

Rankin, who has worked on a previous campaign with Sightsavers, commented: “I can't imagine what it must be like to be blind and I can't even begin to comprehend the distress it causes.  What is most upsetting is that so much is treatable, and people suffer unnecessarily.  With so many women affected by blindness, the work of Sightsavers is of vital importance.  They are reaching people who often have no access to help, and taking the inequality out of treatment.”

The make-up artists involved are: Michelle Campbell, Linda Orhstom, Ayami, Eli Wakamatsu, Mary Greenwell and Caroline Saulnier, whose work is typically seen on catwalk models or the cover-girls of glossy magazines.  

To view the full series of Rankin photographs visit www.sightsavers.org/rankin.  For information on Sightsavers Ireland visit www.sightsavers.ie 

Ends

Notes to editors:

Sightsavers International Ireland

1. This year’s World Sight Day, now in its 11th year, takes place on 8 October 2009.  World Sight Day is an annual event focusing on the problem of global blindness; it aims to raise public awareness around the world about the prevention and treatment of loss of vision.

2. Sightsavers works in more than 30 developing countries to prevent blindness, restore sight and advocate for social inclusion and equal rights for people who are blind and visually impaired.  www.sightsavers.ie 

3. There are 45 million blind people in the world; 75% of all blindness can be prevented or cured.

4. Since 1950, Sightsavers has restored sight to more than 5.65 million people and treated over 100 million more.

Rankin:

1. Photographer, publisher, and most recently film director, Rankin established his reputation when he launched Dazed & Confused with his business partner Jefferson Hack in 1991.

2. From his iconic shot of Kylie lying naked and prostrate, to the Queen smiling enigmatically, Rankin’s iconic, intimate portraiture style, and his mischievous eye have gained him a reputation as one of the world's leading photographers. 

3. His latest project was Rankin Live, where the people of Britain applied to be shot by Rankin, and the images were displayed as part of ‘Retrospective’ a huge exhibition to mark 22 years in photography. 
Michelle Campbell:

1. London-based Michelle trained as a make-up artist, working as first assistant to Val Garland, traveling to fashion shows and photo shoots in New York, Paris, London and Milan.

2. Her prolific career has included work with celebrities such as Lily Cole, Isla Fisher, Sophie Ellis Bextor, Erin O’ Connor, Oasis, Alison Goldfrapp, Emma Watson, & Girls Aloud,

3. Michelle’s advertising campaigns to date include Audi, Baileys, Dove, M&S, Rimmel, Germany’s Next Top Model, Oxfam, Wonderbra and GHD. 

4. Her make-up can be found on the covers of numerous fashion magazines such as US Vogue, Marie Claire, Harpers Bazaar (Australia and Russia), Stella and Grazia. 

