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	JOB DESCRIPTION




	Job Title: Digital Marketing Officer
	Job Holder: Vacant

	Job Location: Ireland
	Department: International Fundraising Development

	Reports to: Marketing Manager
	

	Responsible for: n/a

	


	JOB PURPOSE:  Briefly describe the overall purpose or function of the job



	The Digital Marketing Officer is responsible for developing and implementing the digital marketing strategy for Sightsavers Ireland to deliver on ROI targets.

The Digital Marketing Officer will report directly to the Marketing Manager, working within a multidisciplinary team.


	PRINCIPAL ACCOUNTABILITIES:  In a series of brief statements describe the principal accountabilities of the job, i.e. specify activities and end results.

	Rank
	% of Time
	

	1
	
	Ensure the continual development of Sightsavers web and social media sites by optimising storytelling and functionality to improve donor experience and maximise donor engagement

	2
	
	Research, write and edit content for websites, social media and e-campaigns in accordance with brand guidelines.

	3
	
	Produce and distribute monthly ezine to promote Sightsavers’ work

	4
	
	Plan and implement online advertising campaigns

	5
	
	Liaise with international marketing and digital teams to coordinate digital content where applicable

	6
	
	Monitor and track web and social media analytics and report on performance and effectiveness of digital activity

	7
	
	Support the wider marketing team as required.


	JOBHOLDER ENTRY REQUIREMENTS:  In a series of brief statements identify the essential knowledge, skills and behaviours required.


	Knowledge (Education & Related Experience):
· University degree in relevant field or equivalent work experience. 

· Experience in a digital marketing role
· Experience working with web content management systems and managing content for social media channels (Facebook, Twitter, etc.) and blogs.
· Experience interpreting and monitoring analytics for web and social media 


	Skills (Special Training or Competence):

· Creatively minded with strong business acumen

· Demonstrated ability to troubleshoot, multitask, prioritize deadlines, work independently and take initiative.
· Fluent in search engine optimization 
· A passion for all things digital is essential.

	Core Behaviours: 

· Communicating & Influencing                                      ●  Change & Improvement

· Decision Making                                                          ●  Team Working

· Planning & Organising                                                 ●  Delivery & Implementation




	KEY RELATIONSHIPS



	Internal
	External




	FINANCIAL DATA
	OTHER COMMENTS



	Annual £

Expenditure Responsibility

(Including Payroll)      
	

	Payroll Expenditure

(Including Pension etc)
	

	Date as of: 21/12/2011
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